
 

PRSA St. Louis ImPRessions Awards 
2019 Call for Entries  
 
The Public Relations Society of America (PRSA) St. Louis ImPRessions Awards recognizes our region’s 
projects and programs that demonstrate excellence in the public relations profession. The awards 
competition is open to all communications practitioners who reside in St. Louis. A significant portion of the 
work in all entries must have been implemented between June 1, 2018 and May 31, 2019 to be eligible. 
 
This year, all entries will be judged by a panel of PRSA St. Louis members who are Accredited in Public 
Relations (APR). We will only accept digital PDF award entries. No printed submissions will be 
accepted.  
 
The ImPRessions Awards program is mirrored after the PRSA National Silver and Bronze Anvil 
Programs. Simply put, practitioners entering programs and projects for Silver or Bronze Anvil 
consideration may also submit copies of the same materials to PRSA St. Louis’s ImPRessions Awards.  
 
There are five categories for award entries, providing ample opportunity to submit your best work. 
 
 
Entry Eligibility 

● Each ImPRessions Awards category is open to all communications practitioners who reside in the 
St. Louis area.  

● It is not necessary to be a PRSA member in order to submit for an award.  
● A significant portion of the work must have been conducted between June 1, 2018 and May 31, 

2019. 
● The same material may be submitted in more than one category -- but separate entry forms, fees 

and supplemental materials are required. 
 
Entry Fees and Information  

● Each entry submitted for judging requires a separate entry fee.  
● Only PRSA St. Louis members in good standing qualify for the member rate. The member's 

name must appear on entries submitted at the member rate. To receive the member rate, the 
PRSA St. Louis member must have contributed substantially to the program or project.  

● Fees will not be refunded for entries that qualify for the member rate but were entered at the non-
member rate.   

 
Entry Deadlines 

● Payment, entries and all supplemental materials must be received by 5:00 p.m. on the day of the 
deadline. 

● Early bird deadline is Friday, Sept. 20, 5 p.m. CT 
o Early deadline fees: $75 for PRSA St. Louis members, $100 for non-members. 

● The regular deadline is Friday, Sept. 27, 5 p.m. CT 
o Regular deadline fees: $100 for PRSA St. Louis members, $125 for non-members. 

● The late deadline is Friday, Oct. 4, 5 p.m. CT 
o Regular deadline fees: $150 for PRSA St. Louis members, $200 for non-members. 

● No entries will be accepted after 5 p.m. on Friday, Oct. 4, 5 p.m. CT 
 
Entry Instructions  

● Entries that exceed specified size, length or format parameters will not be considered.  
● Information requested on the official entry form must be submitted with each entry. 
● All digital materials submitted become the property of PRSA St. Louis. 

 
 
 
 



 

Judging 
Entries will be evaluated by a panel of judges made up of PRSA APR members. In the event that a judge 
has a close affiliation with a particular entrant or entry, that judge will abstain from evaluating that 
category. Awards may not be given in a particular category if judges determine that entries do not qualify 
for excellence recognition. Judges may assign an entry to another category if they deem it more 
appropriate. Judges’ decisions are final. 
 
Award Notification 
Finalists will be notified by email and/or phone prior to the ImPRessions Awards registration deadline. 
Entrants must provide two email addresses and phone numbers to ensure that finalists are notified 
promptly. All finalists who are notified will have won either an ImPRessions Award or Award of 
Excellence, but the actual results will not be announced until the ImPRessions Awards. 
 
Submission and Payment 
All entries must be submitted and paid for by 5 p.m. on the day of the deadline. An email confirmation of 
payment will be sent to the email address provided. All entries MUST be submitted online. No printed 
submissions will be accepted.   
 
Your entry will NOT be judged if payment is not received by Oct. 4, 2019. 
 
In this document, you will find:  
Awards of excellence and entry guidelines 
Program award categories 
Requirements and Guidelines 
Quick guide to entries 
 
Have questions? Please contact:  
Bryar Keyes, 2019 PRSASTL Programming Director 
BryarEdward@gmail.com 
636.234.6903 
 
 



 

Awards of Excellence 
Honor a professional you respect, and whose work has made a difference for St. Louis’s public relations 
industry, by nominating him or her for a PRSA St. Louis Individual Award: 
 

St. Louis Public Relations Professional of the Year 
The award honors the accomplishments of one exceptional public relations professional. It recognizes 
the professional achievements and activities that have advanced the profession and the practice of 
public relations during the duration of his or her career. 

 
St. Louis Public Relations Young Professional of the Year 

This award celebrates the accomplishments of a young professional in the public relations profession. 
It recognizes the spirit of the next generation of leaders and awards an individual with less than five 
years of experience. 
 
 Rising Star Award awarded to a PRSSA Student  
This award recognizes a PRSSA student in the St. Louis region who’s achieved early career 
successes, demonstrates outstanding leadership potential, possesses an enthusiasm for the future of 
public relations and is actively involved in the St. Louis community. The PRSA St. Louis Board will 
accept nominations from PRSSA Chapter Advisers who recognize exceptional students that meet 
these criteria.  

 
ENTRY GUIDELINES 
A letter of recommendation explaining why the nominated candidate should be recognized in addition to a 
resume or CV should be submitted to Jenna Todoroff via email at secretary@prsastlouis.org no later than 
5 p.m. Wednesday, Oct. 2, 2018. All entries should clearly specify the individual award for which they are 
submitting the nominee. 
 
Judging:  
The current PRSA St. Louis board members will select the winner. 



 

PROGRAM AWARD CATEGORIES 
(Correlates to the PRSA Silver Anvil Awards) 
A program is characterized by a broad range of separate, yet consistent and related elements 
implemented over a period of time. 
 

B2B COMMUNICATIONS OR MARKETING 
Includes programs designed to introduce new products/services or promote existing 
products/services to a particular audience, bridging gaps between businesses and promoting 
businesses to media.  
 
ISSUES AND/OR CRISIS COMMUNICATIONS 
Includes programs undertaken to deal with an unplanned event that required an immediate 
response, this may include short-term planning, crisis mitigation, crisis management or proactive 
anticipatory communication. 
 
PUBLIC AFFAIRS/NONPROFIT COMMUNICATIONS 
Includes programs specifically designed to influence public opinion, bolster initiatives of nonprofit 
organizations, increase donor involvement or initiate programs by not-for-profit organizations. 
This may also include initiatives introduced by local governments or entities to promote 
adherance to new policies or programs available, such as health, education or human welfare 
programs.  
 
INTERNAL OR EMPLOYEE COMMUNICATIONS 
Includes programs targeted specifically to special internal publics directly allied with an 
organization, such as employees, members, affiliated dealers and franchisees. 
 
CONSUMER COMMUNICATIONS 
Programs that effectively demonstrate a strategic program that includes creating and distributing 
valuable content to attract, acquire and engage target consumer or customer audience(s). 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

REQUIREMENTS AND HOW TO PREPARE YOUR IMPRESSIONS AWARD ENTRIES 
 

Requirements for Entries  
 
● Judging for program entries will be based on: research, planning, execution and evaluation.  
● One-to-two-page summary: A concise summary, no longer than two pages, addressing each of the 

four judged criteria (research, planning, execution and evaluation). The summary is the single most 
important component of entry. Do not include hyperlinked text in the summary document. The 
summary should include measurable objectives, target audiences, budget and any other specific 
information requested in the individual category. 

● Each of these four criteria must be supported with more detailed information in sections following the 
two-page summary. 

● The overall submission should reflect case-study materials and entries available on the PRSA.org 
Silver Anvil Case Study database.  

● Each area of Public Relations planning should be explained in detail 
o Research 
o Planning 
o Implementation/Execution 
o Evaluation 

● These results should be shown regardless of whether they are qualitative or quantitative.  
● Your entry should include relevant supporting materials referred to in the two-page summary. For 

example, if you refer to a public relations planning document, a copy of the plan should be included. 
Other examples of supporting material would be representative press clippings, reports, letters, social 
graphics, pictures and samples of tactical materials. 

● Your summary should be typed using font and margins no smaller than 12-point type and one-inch 
margins.  

● Program categories should be submitted as one document (PDF) 
● Video no longer than five minutes or other multimedia files may accompany your entry – please 

provide link in PDF submission. 
● A 300-word summary of the entry (for use at ImPRessions Awards if selected). This will be submitted 

in the online entry portal. 
● The more answers to the following questions you provide, will garner you better scores across 

the submission grading. The following topics cover the basic outline of any thorough public 
relations plan and will be the basis of the grading.  

 
Research 

● What prompted the research — was it in response to an existing problem or to examine a 
potential problem? 

● What type of research did you use — primary, secondary or both? Primary research involves 
original research, including focus groups, interviews and surveys. Secondary research involves 
searching existing resources for information or data related to a particular need, strategy or goal 
(e.g., online computer database searches, Web-based research, library searches, industry 
reports and internal market analyses). 

● How was the research relevant to shaping the planning process? 
● How did the research help define or redefine the audience(s) or the situation? 

 
Planning 

● How did the plan correlate to the research findings? 
● What was the plan, in general terms? 
● What were the specific, measurable objectives of the plan? 
● Who were the target audiences? 
● What was the overall strategy used? 
● What was your budget? 

 
Implementation/Execution 



 

● How the plan executed and what was the outcome? 
● How did the activities flow, in general terms? 
● What were the key tactics? 
● Were there any difficulties encountered? If so, how were they handled? 
● Were other organizations involved? 
● Were non-traditional public relations tactics used (e.g., advertising)? (Unless you are entering this 

program under "Integrated Communications," advertising costs should not exceed one-third of the 
budget.) 

 
Evaluation 

● What method(s) of evaluation were used?  
● What were your results? 
● How did the results compare to the specific, measurable objectives you identified in the planning 

section? 
 
Additional Considerations: 

Planning/Content   
● Was the object or goal of the entry thoughtfully considered, clearly stated and attainable? 
● Was the audience identified? 
● Was a clear strategy stated or implied? 

 
Creativity/Quality 

● Do messages tie to objectives? 
● Is content substantive, understandable, consistent and appropriate for the stated audience? 
● How is the entry unique? 
● How is the tool used imaginatively to achieve program goals? 

 
Technical Excellence  

● Do graphic or communications elements set the entry apart? 
● Is production quality superior, based on budget and scope of the project? 

 
Assessment/Results   

● What effort was made to assess whether the objective or goal was met? 
● Did the entry meet its stated intent? 

Are there other indicators of success, quantitative or qualitative, in meeting objectives? 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

QUICK GUIDE TO IMPRESSIONS AWARD ENTRIES 
 Program Categories Project Categories 
Judging 
criteria 

Judging is based on: 
1. Research, 
2. Planning, 
3. Execution, and 
4. Evaluation 

 
ImPRessions Awards recognize 
complete programs, incorporating sound 
research, planning, execution and 
evaluation. These four criteria are what 
judges will use to evaluate a program 
entry. 
 

Judging is based on:  
1. Planning/content,  
2. Creativity/quality,  
3. Technical excellence, and  
4. Results 

 
Media relations categories are not judged 
on technical excellence.  
 
Within these areas, the summary should 
include measurable objectives, target 
audiences, budget and any other specific 
information requested in the individual 
category. 
 
Results – qualitative, quantitative, or both – 
should provide evidence of how the stated 
objectives were met and how the entry 
impacted the success of a broader or 
ongoing program or campaign. 

Cover page Each entry should include a cover page. 
Use the following template when creating 
your cover page. 

Each entry should include a cover page. 
Use the following template when creating 
your cover page. 

Summary 
page 

A concise summary no longer than two 
pages must accompany each entry. The 
summary page should address each of 
the four criteria listed above.  
 
Each of these four criteria must be 
supported with more detailed information 
with your entry.  
 
The summary page should be typed 
using no smaller than 12-point font and 
one-inch margins. Do not include 
hyperlinked text in the body of the 
summary page. 

A concise summary page no longer than 
two, typewritten pages should include each 
entry. The summary page should include 
objectives, audiences, budget and results.  
 
The summary page should be typed using 
no smaller than 12-point font and one-inch 
margins. Do not include hyperlinked text in 
the body of the summary page. 
 
 

Supporting 
materials 

Entries should include relevant 
supporting materials referred to in the 
two-page summary. For example, if you 
refer to a public relations planning 
document, a copy of the plan should be 
included in the document. Other 
examples of supporting materials include 
press clippings, reports, letters, social 
graphics, pictures and samples of 
tactical materials.  
All referenced supporting materials 
should be included in the document; 
however, keep in mind that quality is 
more important than quantity. 
 
For example, only include emails or 
meeting notes if they contain relevant 

Enclose only the materials requested for 
each individual category. 
 
Quality is more important than quantity. 
 
For example, only include emails or meeting 
notes if they contain relevant information 
that judges need to evaluate the planning 
and successful execution of the program. 
Also, there is no need to include duplicate 
press clippings when a representative 
sample and summary of coverage will 
suffice. 
  



 

information that judges need to evaluate 
the planning and successful execution of 
the program. Also, there is no need to 
include duplicate press clippings when a 
representative sample and summary of 
coverage will suffice. 

Online entry 
requirements 

Program entries must be uploaded as 
one document, preferably in PDF format. 
Program entries should have no more 
than 50 pages in the document.  
 
Upload the document using the following 
file label: Category Number_ 
Organization.  
 
Entries should include: 

● Cover Page 
● Two-page Summary 
● Entry document with supporting 

materials 
 
Multimedia files including photos, video 
(less than five minutes) or audio may be 
included with a digital link. 

Project entries must be uploaded as one 
document, preferably in PDF format. Project 
entries should have no more than 100 
pages in the document.  
 
Upload the document using the following file 
label: Category Number_ Organization.  
 
Entries should include: 

● Cover Page 
● One-page Summary 
● Entry document with supporting 

materials 
 
Multimedia files including photos, video 
(less than five minutes) or audio may be 
uploaded separately. 

Additional 
materials 

Video (no longer than five minutes) or 
other multimedia files may be included 
with a link to accompany your entry.  
 
A 300-word summary is required for 
each entry (for use at ImPRessions 
Awards if selected). This will be 
submitted in the online entry portal. 

Please see specific category requirements 
for including additional materials.  
 
A 300-word summary is required for each 
entry (for use at ImPRessions Awards if 
selected). This will be submitted in the 
online entry portal. 
 

Additional 
notes 

Any collateral such as press kits, direct 
mail pieces, etc., cannot be accepted 
electronically. Instead, include a 
screenshot, photograph or rendering 
within your document 

Any collateral such as press kits, direct mail 
pieces, etc., cannot be accepted 
electronically. Instead, include a screenshot, 
photograph or rendering within your 
document. 

  



 

  
OFFICIAL 2019 IMPRESSIONS AWARDS COVER SHEET 

(Please fill out and submit with your entry supporting documentation.) 
  

Category Name   
  

  

Entry Title  

  

  
Entry Client/Company 

  
  
  
  

  

Submitting 
Organization 

  
  

  

300 Word Summary of 
Entry 

(for use at ImPRessions 
Awards if selected ) 

  
 
  
 
 
 
 
 
 
  
  
 
 
 
 

  
  
 
 
 
 
 
 
  
  
  
  
 

 


